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MISSION

Provide valuable content to
farmers through the most
awarded newsroom in the
industry. Reach a true national,
diverse audience utilizing the
best database in agriculture.

Your Land. Your Farm. Your Life.
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Over 275 awards in the last 5 years
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Joel Reichenberger, Senior Editor

Gregg Hillyer, Editor-in-Chief
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Data Driven Digital Audiences:

6.2M Records

Print Subscribers
360,000

Social Media
followers
58,806

eBlast subs:
101001010

E-newsletter subs
78,000

Monthly Unique
visitors to
DTNPF.com and
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Corn Growers Cotton Producers |
262,152 44,003

Soybeans Growers  Cattle Producers
237,154 198,466
Wheat Growers 250+ Acre Growers
223,849 263,204
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100% DATA-DRIVEN
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DISPLAY

RON | PROGRESSIVE FARMER
. PROGRAMMATIE! CUSTOM CONTENT
SOCIAL.  { :

NATIVE AUDIO
DTNPF FIELD POSTS
PROGRAMMATIC PODCAST
SOCIAL PROGRAMMATIC
VIDEO EVENTS
08O . AG SUMMIT
PROGRAMMTIC i DIGITALYIELD TOUR
SOCIAL

CTV Progressive .
FARMER ol iD.
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AG TECH LEADER BRAND LOYALIST FRUGAL FARMER
109,632 audience size 106,070 audience size 211,253 audience size

SUSTAINABLE FARMER EXPANSIONIST
113,513 audience size 30,451 audience size

RURAL LIFESTYLE
449,932 audience size

YOUNG FARMER
165,544 audience size
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~ Ag weather event ad In-season crop "*Euiiyer Brand data identification
tr&e‘owered by § weed/disease gregate  of brand preferences of

DTN Meteorology, “modeling providing , , 4 e segments,

gwitcﬁed,td'?MlD immediate hyper- “customers and !i layered with FMID, |
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DYNAMIC CAPABILITIES
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- 10 close ROP ad material deadline Delivery
| January 11-18-21 12-03-21 01-07-22
February 01-06-22 01-19-22 02-20-22

March 01-20-22 02-02-22 03-07-22
April 02-21-22 03-04-22 04-07-22
May 03-24-22 04-06-22 05-07-22
Summer 05-05-22 05-18-22 0012/
August 06-23-22 07-01-22 08-07-22
September DieR5-22 08-05-22 09-07-22
October 08-23-22 09-02-22 10-07-22
November 09-26-22 10-07-22 11-07-22

10-24-22 11-04-22 12-07-22

December
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—; Jan: Reader Insights on Tractors

‘. Feb: Technology on the farm & NCGA Yield Guide insert
= Mar: Wheat Growers Yield Winners

. May: Preparing Ag's Crumbling Infrastructure

Summer: America’s Best Shops

Every issue of Progressive Farmer A
contains the latest information on .

. Aug: Starting from the Ground Up - First Gen Farmers

)—A Sept: Seed issue | techn.ology, precision ag,
machinery; as well as soil health,
* Oct: Farm Labor conservation, and sustainability.
“# Nov: Deep Dive Around Carbon " ““‘ - -
‘S | “~ .
~ | Dec: America's Best Young Farmers and Ranchers FARM
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JENGAGE AND ACTIVATE™
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~5TN and'Progressive Farmerportrolioswill'help  « =

, : v 9 of daily digital users say
By ou achievea custom,targetedistrategy through: \ 6 . biint is the top taoRE

Expansive digital network communications driving audiences to ag
HighValUepiRtEdmmunications g~ E

Data-driven Messaging
Custom publisning sedigital content servi e
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. DTN & Progressive Farmer deliver - take advantage of our experience to align
and produce compelling communications

)

Strategy, Content, Advertorials, Photography, Design, Publish, & Distribute
\—l
CUStom | Native, Social, Content Feeds, Audience Targeting, Programmatic, & Video
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Creation: . Event Support, Virtual, & Custom ;- /
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Thought Leaders, Influencers, and Expert Perspectives Including: Weather, Commodities, Policy, Energy, Agronomic
Trends, & Generational Farming
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https://spotlights.dtnpf.com/innovations/
https://spotlights.dtnpf.com/abyfr/
https://spotlights.dtnpf.com/readerinsights/
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‘ Wheﬂt Yield Contest

These award-winning farmers get
an early]umpa n high yields.

NATIONAL 360,000 $25,200 $20,160 $15 120 $10,080
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DTNPF CAPABILITIES =

Farm Market ID Data Services 1st Party Data Programmatic Display

On-Site Data Targeting Display and Native 1st Party Data Programmatic Native
il "I ENENR R e B - L&
'; ~ eNewsletters P' ‘G‘ 1st Party Data Programmatic Video
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e L e . - TN el SRR
®.  Custom Content Creative 4 + On-Site Pre-Roll Video




