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Mission

Connecting your client with the
right audiences at the right time
with industry leading expertise

and strategic execution.

DTN and Progressive Farmer and
our programmatic digital portfolio
reach atruly diverse, national
audience with the industry’'s largest
and most detailed database.
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Why DTN & Progressive Farmer?

* Dataaccuracy
* DTN and Progressive Farmer data combined with
Farm Market data provides the largest and most
accurate source in Ag

* Connections
* Farmers
* Editorial rxperts
* Performance
* Best-in-class
* Measured results
°* Brand favorability
* (Generate awareness, engagement and conversions
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On-target Message Delivery

Data-driven digital audiences 6.2M data points

Covering 98% of all U.S. farmers

Industry leading DSPs and technologies
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How We Work

Target
Audience

Optimization

Success
& Metrics

Establish audience using Farm Market data and
Information provided

and strategies

Monitor campaigns at a holistic view to optimize for best
performing and highest engagement

Determine the best media tactics based on objectives }
Provide dashboard for real-time performance updates J
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AgTarget
DTN Digital Portfolio

With the rich content properties of
DTN, paired with our unmatched
Farm Market data, allow you to
fuel 100% data-driven campaigns
that get your ads in front of your
target audiences at the right time
and right place through our
supported solutions.
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Business Data
Audience Activation

Leverage a leading DSP's powerful demographic, firmographic and
offline data sources to reach achieve your B2B marketing goals.

|dentify your target selection from hundreds of identified market
sectors to customize your audience target. Through the use of NAICS
and SIC codes, identify companies who fit your audience.

Additionally, DTN can build out a custom audience for clients to target
the highest value companies for their products and messaging.

Deliver display, native, video, audio and CTV to ensure your message
reaches your audience anytime and anywhere.

NAICS Code —— |Finance & Insurance
# of Employees Education

Sales Volume Construction
Fortune 1000 Public Administration
Publicly Traded

Business Type —— | Corporation

Annual Sales Partnership
Company Name Non-Profit
Years in Business Joint Venture

Sample Audience Segments:
Ag Retailer
Crop Insurance
Construction
Transportation and Warehousing
Grain Merchandisers
Veterinarians
Real Estate
Healthcare
Utilities



Benchmarks and Competitive Metrics

Ag Target Average CTRs

Onsite display: 0.07%

Onsite native: 0.10%

Programmatic display: 0.25%
Programmatic native: 0.21%
Programmatic video: 82% completion rate
Social display: 0.72%

Social video: 1.60%

Audio: 80% completion rate

CTV: 95% completion rate

eBlast: 0.21% CTR (7% open rate)

Competitive Average CTRs

Programmatic display: 0.10% (40% lower than AgTarget)
Programmatic native: 0.13% (48% lower than AgTarget)
Programmatic video: 67% completion rate (20% lower than

AgTarget) CTV: 94% completion rate

AgTarget = Proven results

Data sourced from StackAdapt
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Print Communications

Progressive Farmer has been a trusted source and v o S S
authority for U.S. Agriculture for over 135+ years — Progresszve ~%pTN

RTM ER

serving 276,000 households.

Key subjects of coverage in every issue to help Farmers:

« Land Values

« Commodities

« Tax and Business Matters
« Ag Policy

* Agronomy Mo "
« Machinery & Technology gg’celgfg”,’;
« Farm Life and Safety

« Major Industry Trends

« Dialogue and Perspective
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Cattlelink provides cattle producers with
insights and informationto increase their
profit potential.

Content focuses on:
T s A - Herd health and overall herd management
REQUIRES - | . o & 3L - Markets ’
BALANCING ACT - 0 1079, - Genetics
AN 0/ Oy @ - Value-added opportunities
- Forage production and feed cost management.

Cattlemen assess
multiple factors to optimize
strong price outlook.

Feature stories emphasize real-life strategies and
examples being implemented by cow/calf producers.
' “ Contentincludes print (Progressive Farmer Magazine),
| digital - DTNPF.com and weekly Cattlelink e-newsletter.

MORE NUTRITIOUS

VERTICAL FARMING
1S GROWING UP

Every issue of Progressive Farmer contains the latest

inf_ormation on techno_logy, precision ag, machinery, Editorial calendar is being finalized
soil health, conservation, and sustainability. and will be available soon.

SMARTER MACHINES
FOR BIGGER YIELDS

Farmers prepare
to feed an expanding,
hungry world.

I Progressive

YOUR FARM — THE FUTURE OF FOOD | DTNPF.COM - > -
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Print Audiences

Corn growers Cotton growers
%4 232,695 39,080

Total audience:

276,052 Soybean growers Cattle producers
214,197 144,376
250+ acre growers

207,978 . Wheat growers

500+ acre growers 185,064

174,861

1000+ acre growers North

New England

104,481 Mountain Central
Pacific 183,938 507
9,609
South
77,918
l%qyaﬁn@
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el W~ First Half 2024
Editorial Calendar

SPRING WEATHER FORECAST Youns
EUPTS AWAY PROR LA A | LEnSonS LRARNED FOR BUCCHES | PRICES 170

=" |W&k -~ e .
A . . @, ™ \ Bold New World of Biologicals

Separating myths from reality on these products and their
performance.

NCGA National Yield Contest Winners

Technology Themed Issue

Progressive_ AT a1
FARMER

- e e X 4 NAWG Yield and Quality Contest Winners

Why raising quality wheat will pay dividends for farmers

Manage Your Margins
As 2024 growing season unfolds, commaodity price cycles

require growers to focus on financials.

HOW TO MAKE CROPS
MORE NUTRITIOUS

VERTICAL FARMING
1S GROWING UP

Every issue of Progressive Farmer contains the latest

information on technology, precisionag, machinery,
Stressed Out (Mental Health Awareness Month)

SMARTER MACHINES

soil health, conservation, and sustainability.
(o Famers repare Comprehensive guide to boost mental health on the farm
hungry world. and family.
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Second Half 2024
Editorial Calendar

. C oty Proressive
> F ME " .3 ~ Integrated Weed Management

i = > ‘ Herbicide resistance requires growers to broaden their
T\ . o e approach to weed control.

The Voices For Agriculture
. ) p . Mini-profiles of some of agriculture’s most effective
Dy 4N PN SR TR i s g % advocates.
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and Quality Wheat

Score High in Yield = - ' : g %A . Seed DeC|S|OnS 2025

Indispensable Drones

Larger capacity, increased sophisticationand
technology, longer range/battery life are turning the
drone into a must-have piece of equipment for farmers.

HOW TO MAKE CROPS
MORE NUTRITIOUS

VERTICAL FARMING

1S GROWING UP

Looking ForLand
Young farmers share their strategies on how they
expanded their land base.

Every issue of Progressive Farmer contains the latest
information on technology, precisionag, machinery,
soil health, conservation, and sustainability.

SMARTER MACHINES
FOR BIGGER YIELDS

Farmers prepare
e ™ America’s Best YoungFarmers & Ranchers
YOUR FARM — THE FUTURE OF FOOD | DTNPF.COM o y - e
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